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REALITY TV VS. REAL LIFE:
HELPING YOUR CHILD KNOW THE DIFFERENCE

Andrew Malekoff

| am mez-merized by a box that brightenz my room dmualde my vizion

- Andrew Malekoff (2002)
Introduction

| was more than a little curious when | was first asteespeak on the subject of “reality
TV versus real life.” | am not an expert on this sabjéwondered: Did my colleagues,
the parent advocates at North Shore Child and Familgag&ae Center, overhear me
talking aboutAmerican Ido] which | have watched ever since the beginning? By th
know that | watched a couple of episoded/lgfBig Fat Obnoxious Fian@Or, that I've
seen the court shows going all the way bacReople’s Courtand Judge Wapner? Or, do
they know that | have watché&flife Swap?

In case you are curiougd/ife Swaps not some after hour triple X-rated program,
as the title might seem to suggest. The way it workizaisa wife and mother from one
family changes places for a period of time with her tewgart from another family. It is
purely platonic. They try to find wives with oppositeitsaf one kind or another. For
example, a fastidious neat freak might switch places seitheone who is laid back and

disorganized. Or a shy homebody might exchange placesawitbgarious social
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butterfly. Anyway, that's the idea. | even tried téktany wife into applying to the show;
you know switch families for a couple of weeks. But sloeild have no part of it.

Do the parent advocates know that | have seen episbd&sny 911andSuper
Nannyand all the other nanny shows? Do they know tha fime to time | watch
American Choppera program about a talented and comical upstate New York
motorcycle building family, the Tuttles? Do they kndvatt| have watched episodes of
theJerry Springer Shownd years before tidorton Downey Jr. Shavand when | was
a teenager | watchedlandid Camerathe forerunner of the modern daynk’d And
when | was just a little kid | watched a strange progralfedQueen for a Daythe first
reality TV show that | ever watched.

Queen for a Dayvas a half hour program that aired in the afternotwe. Way it
worked is that three women each week shared talesefWhoever evoked the most
sympathy was selected as queen for a day. The queenemasutfitted with a regal robe
and tiara (I imagine that the robe was purple felt lmanft say for sure because those
were the days of black and white only, at least whéved). The host then showered her
with household appliances like refrigerators and stovekattric can openers, as she
dabbed away tears of joQueen for a Daynight havebeen one of the more bizarre
reality TV shows that | was exposed to. As a childdtkeondering what happened to the
other two contestants. It is probably to late inghene for &Queen for the Dareunion

show.



So, yes | have seen reality TV, but | haven’t seenesof the more popular shows
like Survivor, Apprenticeor Fear Factor | know about them, have read about them,
have seen clips for them on commercials, but | havemseen them in full.

So | am back to wondering how | got chosen for thislgaye the parent
advocates been monitoring my television viewing? AarNeilson family (of Neilson TV
rating fame) and don’t know it? Don’t they have to yelli? Isn’t it voluntary? Or do
they just hook you up remotely and then monitor your vigWiabits? Anyway, no
matter how it happened, here | am to talk about reBltyersus real life. | have already
confessed to you that | watch reality TV. | have \Wwattit by myself. | have watched it
with my wife. And, | have watched reality TV showghvmy two sons. So | guess you
might say as tonight’s expert speaker that | don't jukttkee talk, but | walk the walk.

In my preparation | thought, why the emphasis on re@lity Why not an
emphasis on TV in general? Why not the Internet? Wétwideo games? Why not
DVDs and CDs? Can one talk about reality TV and n&tdabbut all these other
potentially toxic media influences on our kids? And how kctalk about reality TV or
TV in general and not also talk about big corporatiomsaatvertisers and what is up
their sleeves when they deliver these programs tausyrtkids? These are all questions
that flooded me when | was asked to be here with yowtoddll focus on reality TV
tonight, but I am mindful that reality TV, aside fromrigea thing unto itself, is also a
metaphor for other mind numbing, value distorting, and ilnidactrinating media. So
what | have to say about reality TV also appliesrigdgoart to these other media that

bombard our kids with thousands and thousands of messagedtgegear after year.



As | proceed, | plan to keep you and your experiences ansliéae mix. At the
front end and towards the middle of the workshop | wikgmu an opportunity to share
some of your experiences with reality television, anthe back end of the workshop
there will be time to have an open discussion bef@emd for the night.

However you define it, how many of you have everychatl a reality TV show?
How many know that your kids watch or have watched l#gyda/ show? How many of
you have watched a reality TV show together with yodskiHow many of you have
ever forbid your kids from watching a reality TV show@wmany have fought with
your kids about watching a reality TV show? How manyehaad a conversation with

one of your kids about a reality TV show? How did theveosation go?

[ACTIVITY #1 for parents: Select one reality TV show that youhave seen or heard
or read about that you would not want your kids to watch and iderify why not.
Beyond setting clear limits, how might you explain to your chd why this program is

not appropriate.]

The Unreal Nature and Harmful Impact of Reality TV

So, one of the questions tonight is what are the asksatching reality TV?

Rather than getting all intellectual and ivory toweryon, | am going to read a poem that
| wrote for tonight that | dedicate to you, that sum ume@f my impressions of the
impact of reality TV. Poetry is a universal transta@tool that | use to unlock my
feelings and thoughts about a subject. Maybe you haveewpbetry, maybe your kids

have. Maybe you'll stick my poem on your refrigeratod @rwill spark discussion.



reality tv is not really real: reality tv is a fairy tale©

reality tv is not viewed in real time:
is heavily edited
highly contrived
artificial
staged and stilted
two-dimensional
black and white
centralized
commercialized
homogenized.

reality tv promotes corporate culture:
creates spectators rather than doers
markets our young to advertisers
sells their eyeballs to the highest bidder.

reality tv is wrapped in warped values:
is obsessed with winning at all costs
capitalizes on cruelty
glorifies greed
humiliates
snoops
bullies
overpowers
thrives on putdowns
teaches our young not to trust.

reality tv exploits women and young girls:
magnifies flaws
says looks matter most
celebrates surgical alteration
institutionalizes eating disorders.

reality tv
is a socially toxic:
spiritual pollutant.

reality tv
has no soul:
only sponsors.

reality tv
has no taste:
is less filling.

reality tv

is not really real:
reality tv

is a fairy tale.



Let me get a bit more specific by summarizing a few @ogrthat have aired over the
years and tackle the questions: Are they real? and &odih any real damage?

TakeJoe Millionaire. There is almost nothing real about this show. Th&yuas
to believe that a man hops off of his bulldozer, itkenulti-millions of dollars, moves
to a French chateau, and has a choice among fiftesveaty beautiful young women.

In programs likeJackassor Fear Factor dangerous risks are taken. Or are they
as dangerous as they seem? What viewers do not knbat ihé “stunts” are set up with
lots of safety and controls that they don't let usseéhat it looks more dangerous than it
really is. Without an understanding of what happens behmdcenes, how it works,
impressionable kids might try these stunts themselvasyMave and have been
seriously injured and even killed.

In shows like thé&Swanor Extreme Makeoverso called ugly ducklings risk their
health to be surgically altered. Women go under the kmifan absurd number of plastic
surgery procedures. Women who are barely overweighbered to exercise excessively
and go on 1200 calorie a day diets. And, it is not only faf projects this attitude about
women.

In a recentNewsdaycolumn on the royal wedding of Prince Charles and Camill
aNewsdaycolumnist commented on their compatibility, what thaye in common, “He
loves horses. She is often said to look like one.thé® quotes someone that he
identifies as British wit who is quoted as saying, “Ehisrobviously nothing tempting in

her physical appearanceHé¢nican 2005, A7). (British wit or British twit?, | wonder.)

" Some of these descriptions are drawn from interrsetyssby authors Jennifer Pozner (Ms. Magazine,
2004, The Unreal World: Why women on reality TV have to be hot, desperate and demadsp Pittman,
(Today's Parent.conReality TV: What is your preteen learning from “reality” shoyysPhilip Ryken,
(March, 2003www.tenth.org Unreality T\); Charlene Giannetti and Margaret Sagaraaéy(You
Shouldn’t Let Your Children Watch ‘Survivor.’)



It's no wonder why bullying and emotional aggression haaehed epidemic proportion
among young people. These are among the role modelsi¢hasedia flaunts day in and
day out.

In Are You Hot a judge aims a laser flaw finder at the bodies of ggafad
women (and men) to determine who scored what from1Dton a scale of face, body,
and sex appeal.

In Who's Your Daddy a young woman is faced with identifying her birth fathe
among a group of imposters for a cash prize. Here isgagrothat ridicules the millions
of children and families touched by adoption.

It doesn’t take a degree in rocket science to recogmegratuitous cruelty, and
lack of kindness and common human decency inherent iy raality TV shows. They
humiliate and degrade woman and men, systematically sigigpvay their dignity. In a

word, such shows and the warped values and attitudes thegterare detestable.

Research and Common Sense on Reality TV

| do not think that | need to formally cite the resbditerature to affirm what common
sense tells us. Do kids watch too much TV? Yes, we khatv Is there anything good
about television or reality TV? Yes, we are capablnioking deeply enough to know
that despite its significant shortcomings televisioitsabest has much to offer in the way
of good entertainment and education. Are kids’ attitudesatad®xuality and aggression
and gender roles and success shaped by TV? Again, we ded’'tm be a researcher to

know that kids’ attitudes and behavior are influenced bgtwiey watch on TV.



Adults, for the most part, recognize that televisiolamasy, entertainment, and
often unreal. Children are not able to make such andigtn. Yet TV executives’
argument that “no one takes this stuff seriously” iwdld when it comes to young
people. (Strasberger, 1995 p. 14) Adults even have troubleediffing at times from
documentary, docudrama and drama.

We all know that teens are impressionable and TV canygiung people their first
real peek into the secretive adult world of sex, drugssandess well before they are
able to learn firsthand. Television offers scriptewtthow adults are supposed to act. “It
teaches them about gender roles, conflict resolutidtenpa of courtship and sexual
gratification, and methods of [achieving success] andhgopith stress.” (Strasberger,
1995 p. 8) All of this is a huge part of reality television.

Television has the ability to pass on informatiod ahape social attitudes and norms.
They include some like those conveyed in my poem, atstlikizlooks matter mosar it
is okay towin at any cosbr don’t trust anybodyWe must ask ourselves if these are the
values we want our children to own.

Another chilling example is that women and girls’ lo@ke portrayed as being
more important than their brains; TV frequently porsrégenage girls as being obsessed
with shopping, grooming, and dating and incapable of havinguseconversations about
academic interests or goals. (Strasberger, 1995 p. 11)

On another front, research backs up parents’ intuiiahthere is a “direct link
between viewing violence on television and increaggplession by children and youth”

(Garbarino and Bedard, 2001 p. 9) “It is estimated thadvbeage American child or



teenager views 1000 murders, rapes, and aggravated assaudtarpam television
alone.” (Elkind, 1998, p. 126)

One psychologist reported, “After the media attentioemgito Susan Smith, the
mother who drowned her two children in 1995, | had a numbghone calls from
parents. These parents reported that their young chidi@grafter seeing this news on
television, asked questions to the effect of, “Momngyyaru going to kill me?” (Elkind,
1998, p. 127)

The truth about TV is that the media contributes todéaine of parental
authority (Elkind, 1998, p. 130-133). Like it or not, parents st authority with
television. There is a cultural and spiritual war afootour kids’ minds and hearts.
Corporate America has the money to back the wamwélhave are everyday people and
common sense and hopefully the will to prevalil.

So what is really going one here? “American telemigicogramming exists
primarily to deliver an audience with just the right denagpdic composition to a
corresponding advertiser” (Strasberger, 1995, p. 17). Thdtas iweferred to in my
poem asselling our[ kids’] eyeballs to the highest bidder

And so helping your kids to know the difference betweelityda/ and real life
is only a first step. We must also help our kids to psgn#ébn to the commercials that
accompany reality TV, all TV and media. We cannot dieareality TV from their
sponsors, the advertisers. Rememie=lity tv has not soul, only sponsoifihere is a
symbiotic relationship between the two. Their goabilammer brand loyalty into our

youth until they are literally branded for life.

10



The Advertising of Everyday Life

Do you remember the beer commercial that asked theiguedhy as why?” It
portrays a young man in a bar, frustrated by his sdaralomance, finally discovering a
“true friend”. As the young man sets out on his jouresense of futility and
resignation sets in. The voice over muses rhettyi¢#hy ask why?” then
sympathizes, “While love isn't easy,” and finally esbs, “Refreshment is.” The ad ends
with the young man hoisting a bottle of his favorigdr to his lips.

What this commercial and many like it really tells aisd especially young
people, is don't think, numb your senses, know that @ekttips are hard work and
hardly worth the effort, and recognize that alcohalapendable and delivers every time.

Advertisers are clever. Did you know thatdlwhol industry pumps
approximately two billion dollars a year into advenigsi much of which is geared
towards youth? The idea is to try and establish branek hayalty at a tender age.
According to addictions experts, by the time our children21 years old they will have
seen an average of 100,000 alcohol commercials. Since topercent of all drinkers
consume about fifty percent of alcohol it’s clear ttety’re targeting the most vulnerable
of our young.

How do you suppose ordinary folks can stand up $awlu billion dollar bully
pulpit? Do you know the Texas Ranger creed? “No mareimnvtiong can stand up to a
fellow in the right who keep on a —comin'”. A cormaymg from days done by, one
might think. But this is an example of a term | coinélde advertising of everyday life.”

We all know about this. The advertising of everydayidfeomprised of those little

11



messages that parents and grandparents tell their kidamy@ver again. | believe that
parents can be just as clever as Madison Avenue.
My mother was an antique dealer. When | wasyi early teens she brought home

an old sign that read:

None of us in business

or social life can coast
along on a reputation of
past performances. It's the
good job we do to-day
that counts.

She place that sign in a strategic place in the batfyrbehind the toilet. This way | was
eye-to-eye with the sign several times a day. Acogrth my calculations | read that
sign at least 5,000 times during my youth. What made theagesnost effective is that
she also lived it; she “walked the walk”.

Coaches have slogans, preachers have sert®acisers have lessons and my
mother had signs. These are the commercials or &hraents of every day life. Some
people call them values.

It is the collective commercials of exday life that represent the “fellow in the
right who keeps on “a-comin’,” a counterforce to the tuillion dollar bully and the rest
of his gang.

Oh, and about my mother’s sign. It is hanging in migeffoday.

12



[ACTIVITY #2 for parents: Identify at least one helpful message, lesson or slogan
that you recall hearing repeatedly from your parents or other aduss in your life
growing up that you found helpful; and one message that you haveied to

instill/drill into your kids, your advertising of everyday lif¢

A Child’s Job is to Explore and a Parent’s Job is to Prtect

What our kids watch on TV or are exposed to through dtiers of media requires as
much vigilance as where they go when they leave theend?hysical exploration,
leaving the house or taking the car when they get gldesents a certain level of risk
and danger. We routinely ask our kids, “Where are you gomg®“What time are you
coming home?” Living in Long Beach my son is a sufff@r. years | have had to ask him
about lifeguards being on duty, having a buddy there withdmah,so forth. Channel
surfing and surfing the web can present another lev&dlo&ind danger that requires
similar vigilance. “What are you watching?,” for exampAlways remember this:

v' A child’s job is to explore; a parent’s job is to prcite

v' Risk = Developmental Exploration + Environmental Dar(arales, 1996).

v It is our job as adults to reduce the environmental dgrayerof the equation.
Toddlers and young adolescents are especially outraged wiegnispdon’'t agree
with them about the ideal balance of freedom and sgc@uitture the toddler wandering

off down the block or into the street only to be goed up by a vigilant mom or dad.
Now picture the young adolescent starting to test curfesttempt to take the Long
Island Railroad into the City only to be reeled imym or dad, until they feel they are

ready. These are dramas that are repeated throughold’ssgtawing up years, only the

13



risks become more elusive and dangerous as time passearelsome things we need

to do.

Ten Suggestions for Becoming a Counterforce to Reality Tend Other

Social Toxicities

1. Learn about the complicated world of pre-teens and teenagers tgriag their
world and opening dialogue
Read magazines, listen to their music, read the hgwsp the movies they're into (with
them if they'll let you), discuss alcohol, drugs, sexiagressure, and appearance. If
these subjects are not finding their way to you, yourassing out on what is important
to your children. Reality TV fits in here. If we agagaged in a cultural war, a spiritual
war, parents need to be armed with good information yubd sense of where they
stand. We want to help our kids to think and feel deepliprace prosocial values versus
the junk values of reality TV.

Find time to watch TV with them, allow them to teaciu their favorite video
game, or look over their shoulder when they are onnieenet researching something
about their favorite celebrity, for example. Some etgolave referred to this as “comfort

time,” time in which we find the time to enter theiorld (Taffel and Blau, 2001, 81-85).

2. Set reasonable limits and be prepared to enforce them
Children should hear the message, “I love you but | bapectations.” Setting limits is

not only about “laying down the law” and letting kids kntwho'’s boss.” Establishing

" Social Toxicityis a term that | first heard used by psychologist JaBsbarino of Cornell University.
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authority is just one part of the equation. When wensayften it is about what we

believe and it is another chance to get that messaigesa

3. Help kids to understand the behind the scenes machinationsraadipulations of
reality TV.

Point out to them why it isn’'t real. Teach kids how thedia works. Networks use these
shows to attract young viewers; the people advertisens t@ reach the most. Talk to
them about ratings. Explain how higher ratings meanslieg can charge more for
commercials. Show them that is really being soltiesdudience. Teach them that the
stunts on shows lik@éackassr Fear Factorare set up with lots of safety and controls
that they don't let us see so that it looks more dangetioan it really is. Remember the
part about reducing the environmental danger part ofskeequation? Explaining this to
our kids is a way of protecting them, keeping them safeeptig them from taking

unnecessary risks.

4. Be available when your kids are ready to initiate conversatiwhich is quite often
at a time that is most inconvenient for you.

It usually goes something like this: “If I'm busy theymao talk. If I'm interested and
seem eager to talk they pull away.” This may not bedhay, to find the right time that
is. Your kids will be most likely to approach you just wiyen start winding down, if
there is such a thing these days. For example, whehauusettled in to your most

comfortable chair to read the newspaper or watch aemov

15



There are other obstacles as well. Our wilingneds¢ach a subject with our
kids and our own comfort level with certain content saglsex and sexuality, are
examples. (NOTEAppendix Aprovides a humorous and accurate illustration drawn from

a family scene on a TV drama.)

5. Counter the warped values promoted by Reality TV with your egwertising of
everyday life (Better to be corny than cool)

Remember to take the opportunities you can to sharevatugs. Corny slogans are not
so bad. In the recovery field things like “keep it sim@ad “one day at a time” work
wonders for many people. Have your kids make their owmeencials. Make a game of
it. The technology is available. Give them incergif@r identifying the advertisers’

tricks. Repeat your slogans, post them on your fridge, and ol afraid to corny. Better

corny that cool when it comes to the right messagdepamsocial values.

6. Encourage kids, by example, to become doers rather than spectators.

Find ways to counter the corporate culture that the niethgs us. For example, in Long
Beach two men started something that began as a lagtaiorate their 4Dbirthday one
winter and has become an annual community ritual anddigsdrfor the Make a Wish
Foundation — the Polar Bear Club. It started with just tknuckleheads,” as they refer
to themselves, jumping into the ocean in late Janidow the event attracts thousands
each year, young and old, and has become a rite of passhg@efundraiser. Here is good

example of people creating popular culture that adds deep meprasocial values, and

16



good spirit to a community...not to mention good clean f@odie can be seen wearing
their Long Beach Polar Bear Club t-shirts and swedssall year round.

Another idea is to encourage your kids to write a léttean advertiser, network,
or newspaper. | believe strongly in helping kids to makeesiato have lots of practice in
becoming active citizens in community affairs, tafethat they can make a difference

(maybe where we as adults have failed to.) Parentiedprihem to do this.

7. Help girls to be proud of themselves beyond their looks

There is a book that | love call&®eviving Ophelidy Mary Pipher (1994), which |
recommend to all parents and especially parents of §hks.writes eloquently about
helping young girls to find their “true self” and escapintdpea than embracing the “junk
values of the mass culture.” She writes, “Vibrangfickent girls become shy doubting
young women. Girls stop thinking, ‘Who am I? What do ht®aand start thinking.

‘What must | do to please others?” (Pipher, 1994, 22).

8. Ensure that you are heard, don’'t assume that you are cleargerstood.
Sometimes | will say to kids, particularly as they tb#ir eyes at me, “Please help me
out, you may have noticed that | am not too swift dones, but just tell me what | just
said to you so that | know you hear me so that there mmisunderstanding.” On more
than one occasion kid who | am trying to understand advised me, “Andy, this is way

over your head.” Put your ego outside the door.
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9. Support their expression of feelings — take a stance of warraredt, don’t pass
judgment, take your time.

Teenagers often expect you to dismiss them. When yauihdhere and overcome the
obstacles they become surprised. You need time to aenthem that, “Why did you do
that?” can be a neutral question and not a statemembi@ll disapproval. The former is
what we want to convey. That is not to say that gaonot take a position, or should not.
Only that if you want to encourage dialogue you have topas to hear what they have

to say, even if there is a chance you will not likeatwou hear.

10. Approach each conversation with a sense of possibility and hope.

Lend yourself, your conviction that things can work dutlon’t want to just dismiss

you. We may not agree but | really want to understand goint of view, your
experience.” Remember, it is parents’ job is to prioaed kids’ job is to explore. As our
children get older and move into their adolescent yib@stend to be outraged when
parents do not agree with them about the ideal baldrfoeedom and security. But make

no mistake, they do want to have relationships witln yo

Conclusion

Never forget that kids want relationships with caring sd#llways know that kids,
especially as they approach their teen years and b@yesdnt parents and others with a
paradoxical portrait where the words and the music beéhaavords don’t always fit
neatly together. (Malekoff, 2004) At the same time thaytare attempting to break away

to become more independent and separate individuals, réinéaiaging on for our safety,
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support and protection. We have to develop a capacityfevatitiate the words from the
music, to see the push and pull, and know that they wait gad lasting relationships
with us despite what often seems on the surface likkeeee to the contrary (Malekoff,

2004).
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Appendix A

The dialogue is from a scene in a 1999 episode of the popBfardtiganized crime
family show the Sopranos. To provide some context(Biton is president at the time.
The two children in the Soprano family are a teen@eteen.

“In this particular scene, which takes place at bregkiamy joins his wife,
Carmella, and their two children, Meadow fifteen, aadyounger brother,
Anthony Jr., who is around twelve. Carmella is atdtw/e, using a spatula to
jiggle eggs in a frying pan. Tony, in his bathrobe, sigsge juice while watching
the morning news on television. The kids chow dowmatcbunter.

From the TV, a disembodied voice informs us that a @alan was apprehended in
a bordello raid, along with several figures from the uwoeld. At the end of the
report, the male TV anchor remarks to his female ast;fl don’t know which is
more embarrassing-to be caught in a bordello or tabght with a wise guy.”

Disgusted, Tony turns off the television, at which pofatthony Jr. asks, “What’s
a bordello?”

Without skipping a beat, Meadow matter-of-factly answét's, a fancy name for a
whorehouse.”

Carmella shoots her a dirty look. “Don't start, okay?”

Meadow (innocently): “lfs.”

“Yeah, | know it is,” says Carmella, “but | just dofhike that talk.”

Meadow, indignant, continues, as if she’s reciting feoreport she’s prepared for
school: “This country is light-years behind the resthe world. Most civilized

countries have legalized prostitution...”

“Don’t you got somewhere to be?” Tony interrupts his déeigin a
tough...manner.

Meadow, unfazed, goes on. “l mean it's a joke. Look atwiey're putting the
president through.” (This was the 1999 season.)

Carmella jumps in: “He got what he deserved.”

“He got Monica Kozinsky [sic],” Anthony Jr. correctand the broad with the long
nose.”

Meadow, still on her soapbox, clarifies her posititjust don’t think sex should
be a punishable offense.”
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Tony is clearly getting exasperated, but his resporsanisolled. “You know,
honey that’s where | agree with you. | don’t think shauld be a punishable
offense either. But | do think talking about it sex & bineakfast table is a
punishable offense. So no more sex talk, okay?”

Meadow calmly replies, “It's the nineties. Parents suipposed to discuss sex with
their children.”

“Yeah, but that’s where you're wrong,” Tony says, lomkout the window. “You
see, out there, it's the nineties. In here, it's 198sibly annoyed, he finally ends
the discussion: “So now and forever, | don’'t want tarteny more sex talk, okay?”
(dialogue presented in Taffel and Blau, 2002, 73-75).

It is true that some kids won't go near their parenth vauchy subjects like sex and
drugs, for example. But, these days more and more, kidstavaigcuss these issues and
more with their parents and it is the parents whaetieent, often remembering their
own growing up years and difficulty approaching such subjeitbstiaeir own parents.
For example, as one author (Taffel and Blau, 2001, 75) askildGou imagine talking
to your parents about kids hooking up at a party? About exadrsd genital
piercing?...Could you imagine telling your parents thatroklus pick on you because
you're fat? Or that you're a loser? Could you imagineudismg with your parents the
fact that boys get drunk to have the courage to approdsh Ginuld you imagine talking
to your parents about kids abusing pot, Ritalin, mushroeastasy? Could you imagine
talking to your parents about eating disorders? Could youm@agicing your concerns
about your sexuality or coming out to your parents as gag? If you've answered “no”
to all of these questions you are obviously not a modédotescent.” The culture has
changed. These are conversations that kids are hatingmé another and that many
would welcome discussing with their parents.” In ordertiias to occur we have to jump
out of the time warp. Remember what Tony said, “It954 in this house.”
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